Employing the Trinity of R&D, manufacturing and sales
in producing products; that's the foundation established
at NTN as we work to support our global clients

NTN's manufacturing, sales and service, and technology span throughout the world. They are organically linked, which
enhances performance while pursuing their fields of specialty.

For example, the technology division forwards its research results to the production and sales divisions to analyze
what products to be supplied for what customer in which sector. Also, feedback with production and sales divisions
enhances our pinpoint accuracy in supplying products.

One division works for all divisions, and all divisions work for one. The end result is better products for our customers.
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NTN's diversified research continues
to expand its business arena

NTN began as a bearing manufacturer. Since our
founding in 1918, we have conducted research into
tribology, new materials, and the measurement

ing of bearings.

We have also utilized our basic research results
and expertise gained through the years to evolve
from a manufacturer of bearings to advanced preci-
sion equipment, and we are applying the fruits of
that investigation into precision instruments and
electronics to our advanced research on automo-
tive products while pursuing "ECOLOGY",
"SAFETY", and "COMFORT".

In addition, we are conducting research and devel-
oping production facilities to create a wide range of
precision equipment at home and abroad.

NTN's R&D divisions put out a constant stream of
new products to meet customer needs.

technology, indispensable for the precision process-
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NTN continues to strengthen its
global manufacturing capabilities

U.S. manufacturers of automobiles, and electric
equipment, and parts are forming ties with interna-

gions for use worldwide.

In response to this shift in manufacturing, NTN
quickly opened overseas production facilities and
enhanced its global production system.

The objective of NTN's production division is to
quickly provide needed parts to any location in the
world.

We will continue to self-assess with a critical eye to
assure stable production at the highest level of
quality.
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Sales activities that place the cus-
tomer first have earned us great
trust

NTN has established branch offices and distributor-
ships as close as possible to our customers both in
Japan and overseas to quickly respond to custom-
er requests. In addition to maintaining relations
with our customers, we provide information that will
be useful to the customer in the future through reg-
ular participation in activities and exhibits closely
connected to customer interests, while actively of-
fering proposals for new technology and new prod-
ucts. We offer support to our sales personnel and
strive to respond quickly to current trends in the in-
dustry as well as customer requests.
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